Introductlon to Personallzatlon .
for Nonproﬂt Growth

Introduction
Every active or potential constituent

The nonprofit landscape is a is an individual. They will have
crowded one. There are countless unigue behaviors, characteristics,
organizations vying for the interests, preferences and
attention and support of a limited motivations for giving.

pool of donors. As such,

traditional, one-size-fits-all In the current environment, your

marketing tactics are no longer ability to personalize interactions

sufficient. with supporters is essential for
sustainable growth and impact.

Personalization enables nonprofits
Just as no two to forge deeper connections with
trees are the do_nors, vqurTgeers and beneficiaries,
ultimately driving engagement,
same, No two loyalty and donations.

.SU prrters are This white paper serves as a guide

identical. for nonprofits seeking to harness
the power of personalization
effectively.
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As the digital landscape continues
to evolve, nonprofits are challenged
to find innovative ways to connect
with their audience and stand out
amidst fierce competition. With the
influx of donor engagement shifting
to online channels, there is a
heightened expectation for
personalized experiences

Personalization involves
customizing interactions, content
and experiences based on data-
driven insights into the preferences,
behaviors and needs of individual
stakeholders. This approach goes
beyond mass communication
tactics, allowing nonprofits to
deliver relevant and timely
messages that resonate with each
recipient. Personalization can
manifest across various channels,
including email, social media,
website experiences, events and
fundraising campaigns.

The key to unlocking the power of
personalization lies in data. By
capturing and leveraging digital
engagement data, nonprofits can
gain a comprehensive view of
individuals, encompassing potential
donors, volunteers and advocates.
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BENEFITS

Enhance Engagement

Personalized website content captures
attention in a way that supporters feel
seen, heard and valued, strengthening
their commitment to the
organization's mission.

Increase Donor Retention

By acknowledging donors' past
contributions and aligning future
solicitations with their interests, you
can cultivate long-term relationships
and improve donor retention rates.

Improve Fundraising Effectiveness

Personalized fundraising appeals are
more compelling and persuasive,
leading to higher conversion rates and
donation amounts.

Better Volunteer Management
Tailored volunteer opportunities based
on skills, availability and interests can
attract and retain volunteers,
maximizing their impact within the
organization.

Deepen Impact

Personalization enables you to deliver
targeted services and support to
beneficiaries, addressing their specific
needs more effectively.
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Collect digital engagement data

Website data serves as the foundation for personalization,
providing insight into visitor demographics, engagement
metrics and conversion pathways. Collecting website data
involves capturing information about constituent interactions,
behavior and preferences. Common website data include page
views, click-through rates, time spent on site, referral sources
and conversion events (such as donations or volunteer sign-

ups).

Apply insight to create experiences that resonate

Effective use of website data means going deeper to uniquely
understand visitors and define personalized touchpoints
designed to resonate individually. “Apply insight” refers to
customer data and translating it into actionable strategies and
tactics by analyzing donor behavior from your website. Apply
insight to identify patterns and trends, such as recurring
donation frequency or preferred gift amounts.

Breathe life into your data through activation

Activation transforms website data into tailored interactions
that connect with individual supporters, driving engagement,
loyalty and, ultimately, conversion. Activation involves putting
customer data into action by implementing personalization
strategies, such as lightboxes, content recommendations,
fundraising appeals, gift arrays and more to align with each
donor's interests and motivations.
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RKD Group can help you

leverage data-driven insights
: and implement personalized
¥ website strategies to uncover
the trees in your forest, forging
deeper connections and fostering
a sense of belonging among their

stakeholders.

~ Whether it's recognizing recent

= donors, customizing content for

first-time visitors or optimizing

,, - gift arrays based on donor

. profiles, personalization offers

™ S limitless opportunities to
maximize donation potential and

cultivate stronger supporter

relationships in a way that feels

.. authentic and relevant.
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